Quiz 3 Study Guide

1.
What is integrated marketing communications?

2.
In terms of the communication model, what is the source of an ad?

3.
What is noise?

4.
What are the elements of the promotion mix?

5.
What is a push strategy?  A pull strategy?

6.
What are the various budgeting techniques used to determine how much a firm will allocate to its promotional activities?

7.
How are communication channels used to effectively reach the target market?

8.
What is transactional marketing?

9.
What is niche marketing?

10.
What is product advertising?  Institutional advertising?

11.
What is a limited-service agency?  An on-line media representative?

12.
What is a USP?

13.
What are attention-getting devices?

14.
What is pretesting?

15.
What is aperture?

16.
What are the advantages of radio as an advertising medium?

17.
What are the potential benefits of Internet advertising?

18.
What is a banner ad?  A button ad?

19.
When determining the media schedule for advertising, what factors must media planners consider?

20.
What is reach?

21
What is aided recall?  Unaided recall?

22.
What is M-commerce?

23.
What is publicity?

24.
What are the steps involved in creating a public relations campaign?

25.
What are the most common public relations tools?

26.
What is guerrilla marketing?

27.
What are the types of sales promotions and how are they used?

28.
Why do many organizations rely heavily on personal selling?

29.
What is an order taker, missionary salesperson, order getter, relationship manager, technical specialist?

30.
What are the steps in the creative selling process?

31.
What type of compensation plan would a company be most likely to use for its missionary salespeople?

32.
What is a direct channel?

33.
Channel intermediaries perform a number of functions. These functions make the purchase process easier for customers and manufacturers. What are they?

34.
What is a wholesaling intermediary?

35.
What is a cash-and-carry wholesaler?

36.
What is drop shipper?  Truck jobber?  Rack jobber?

37.
Why do manufacturers use a direct channel of distribution?

38.
What are the steps in deciding on a distribution plan?

39.
What is the wheel-of-retailing hypothesis?

40.
What happens in the various stages of the retail life cycle?

41.
What is merchandise mix?

42.
What is a retail format?

43.
What is a major limitation of e-commerce for a retailer?

